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Food Marketing to Children Report Card
2012 2018

PBS C A

Univision D A

Disney * B

Disney Jr. * B

Disney XD C B

Nick Jr. A B

Universal Kids (previously Sprout) A D

Boomerang * D

Cartoon Network C F

Discovery Family (previously Hub) D F

Nickelodeon D F

Nicktoons F F

CW B —

Qubo A *

CBS C —

NBC C —

Telemundo C —

ABC F —

Total food & beverage advertising to children D F

* Channel not assessed in 2012 (or for Qubo in 2018) study 
— Channel no longer aired children’s programming in 2018 


