
 

 

 The Nagging Question:  

How Checkout Undermines Parental Choice 
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“It makes me upset just because I want 

to make my kids happy. Me, personally, 

as a single mom working outside the 

home, [I have] only so many hours with 

my children and that’s [unhealthy 

foods] what they want. You want to 

give it to them.”  

–Phoenix mother15 

“It’s frustrating that we have to fight.” 

 –San Francisco mother15 
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For more information or to discuss healthy retail opportunities, contact the Center for Science in the Public 

Interest at policy@cspinet.org. 
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All the small battles “can weigh you down.”                      

–Atlanta mother15 

“The food industry brings in serious muscle to bully us into eating too much of all the wrong things…. Any 

conversation about personal responsibility or public policy that fails to acknowledge this reality is either disingenuous 

or uninformed. We have not a shred of evidence that the average, loving, busy parent of today is intrinsically less 

responsible than the average, loving, busy parent of yesterday. Yet that parent of today is far more likely to be obese 

and/or diabetic, and to have children who are obese and at risk for diabetes.”16 
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