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       January 16, 2009 
 
 
 
 
Dr. Myles Brand 
President 
National Collegiate Athletic Association 
P.O. Box 6222 
Indianapolis, IN 46206-6222 
 
Dear Dr. Brand: 
 
 Last summer, after hearing from hundreds of college coaches, athletic directors, and 
college presidents who urged the NCAA to further limit televised beer advertising during its 
championship basketball tournament, the organization once again decided to maintain its beer-
advertising policy.  You graciously wrote me that the Executive Committee voted to sustain its 
conservative approach to alcohol advertising and sales and added that the Committee “noted that 
it has the most conservative and restrictive approach to advertising of any sports organization.” 
 
 CSPI’s analysis of alcohol advertising during recent college bowl games suggests 
otherwise.  The NCAA’s policy and practice are by far not the “most conservative and restrictive 
approach” to alcohol advertising.  The college bowl data (see enclosed analysis) we just 
collected clearly show far less – and less concentrated – beer advertising during those games 
than in the NCAA tournament, including the three “Final Four” games.  Additionally, it is worth 
noting the Chick-fil-A Bowl’s complete prohibition on alcohol advertising, as well as the Big 
Ten Network’s similar prohibition, as examples of truly conservative and restrictive policies 
regarding alcohol advertising in college sports. 
 
 Although we recognize that times are tough for broadcasters and college athletic 
programs, we continue to believe that the NCAA has a higher responsibility to college athletes, 
college students, higher education and college sports than to continue to promote the use of the 
number-one drug of abuse on college campuses.  We also find it ironic that the NCAA would 
proudly team up with mega-brewer Anheuser-Busch in the minimalist CHOICES program to 
“educate students about the risks of the misuse of alcohol,” when the use of alcohol by a majority 
of students who are underage is both illegal and a major public health and safety problem. 
 
 Quite simply, if other college sports telecasts can eliminate or minimize the amount of 
alcohol advertising, we see no reason why the NCAA can not follow suit.  Once again, we call  
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on you to consider the best interests of higher education, college sports, and college students, and 
move to eliminate alcohol advertising from future NCAA tournament telecasts. 
 
 
 With all best regards, 
 
 
       Sincerely, 
 
 
 
       George A. Hacker 
       Director 
       Alcohol Policies Project  


