
 
 
February 7, 2014 
 
Ms. Shellie Y. Pfohl, MS 
Executive Director 
President’s Council on Fitness, Sports & Nutrition 
1101 Wootton Parkway, Suite 560 
Rockville, MD 20852 
 
 
Dear Ms. Pfohl, 
 
Thank you for your response to our letter about Michelle Kwan’s promotion of Coca-Cola during the 
Winter Olympics while being a member of the Council, but it appears you have misunderstood the 
questions and concerns raised in it. 
 
We have no need to see Ms. Kwan’s OGE 450.  As everyone who is watching the Coke promotions 
for the Winter Games can see, Ms. Kwan has been hired by Coca-Cola to promote its products. 
 
The question, rather, is what guidelines the President’s Council on Fitness, Sports & Nutrition uses 
to protect the integrity of the Council’s public health messages, including its recommendation that 
people drink water and not sugary beverages.  As we noted, a number of the athletes on the Council 
have promoted sugary drinks during their tenure. 
 
When the Council chooses a celebrity to deliver its public health messages, it gives that celebrity a 
“halo,” to use the jargon of the public relations industry.  The question is whether the Council is OK 
with Coca-Cola and other sugar-drink producers renting that halo for their purposes? 
 
We would still like to have a meeting to discuss these issues, or at the very least, have the Council 
provide us with the guidelines, if any, it gives its members for their non-Council endorsements 
during their tenure. 
 
Sincerely, 
 
 
 
Jim O’Hara 
Director, Health Promotion Policy, CSPI 
 
cc:  
Mr. Bill Corr, Deputy Secretary, U.S. Department of Health and Human Services 
Dr. Howard Koh, Assistant Secretary for Health, U.S. Department of Health and Human Services 


